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went on to form the core of their number one album; the Arctic Monkeys
achieved a high profile long before they had a record deal; Four Day
Hombre sold shares in the band to finance their album; Imogen Heap
re-mortgaged her house to fund her debut recording
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cent creative control, but
now have access to the kind
of funds they just wouldn't
have otherwise. In

for a slice of the profits, the
heavyweights will pay for the
CDs or fund an American
tour. Having that kind of fi-
nancial support and the
guarantee of absolute artis-
tic autonomyisjust toogood
anopportunity to turn down.
“No matter who you are,”
says Wainwright, “unless
you're going to cut your nose
offto spite your face, if some-
one’s going to offer you more
money to promote your
music then you're going to

it

But as Heap and Archer
explain, they would never
havelanded such favourable
deals had they not laid the
building-blocks of success
themselves. With main-
stream labels often unpre-
pared to take risks, bands
‘might feel they have no op-
tion than to go it alone.
Thanks to their initiative,
solid determination, self-be-
liefand, of course, some strik-
ing musical talent, Heap and
Archer seized the moment
and put themselves on the
musical map. “To get your
music heard,” says Archer,
“you don’t need a big label
behind you. You just need
some good ideas, some time
and the patience to make it
work. And when you do it
yourself, any success you get
feels even more rewarding”
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Imogen Heap - poster girl for an escalating army of
acts using TV soundtrack as a route to an audience

IMOGEN HEAP'S studio in south-east
London was previously occupied by distinct-
ly macho rapper Dizzee Rascal. “Dizzee did
leave some graffiti though. It's here some-
where...” She moves aside some exotic musi-
cal instruments to reveal the territorial
marking on a pillar. The angular characters
look rather out of place in this feminine
environment she’s created — “it’s quite girlie
bedroom, isn't it?” "Towering over us with her
big hair and heels, she’s every inch the
bohemian artiste, playing a pretty synth
piece she is working on for a friend’s modern
dance project, showing off her African mbira
thumb piano, and telling us how much she
loves the live performances of rave maver-
icks Squarepusher and Jamie Lidell.

This is hardly the sort of person you'd
expect —without record company support
- to be selling her album of delicate song-
writerly synthesized pop by the hundred
thousand in the USA, especially in the
current climate of Emo Punk and hip hop
dominance. However, we live in strange
times. As frequently documented in THE
"WORD, the internet — and social network-
ing sites like MySpace in particular — have
allowed word-of-mouth on even the
quirkiest acts to spread like wildfire. The
spark for the wildfire is often the inclusion
of young acts’ songs on hip TVdramas like

Teén other beneficiaries of the teenage drama s

Heap's beat-free
alien choir’ track
Hide And Seek on
The OC was the
biggest catalyst of
her solo career.

“People went straight

online going ‘What
was that?”

‘ Six Feet Under and Californian rich-
teenagers soap The OC, both of which
have featured Heap’s songs. In particular,
the inclusion of her deeply peculiar, beat-
free “alien choir” song Hide And Seek dur-
ing a key scene in the OC set internet
messageboards blazing with discussion
and was the biggest single catalyst for her
solo success.

“It’s a fantastic way to reach people,”
she enthuses; “unlike radio, where you're
just another song among many; and where
they would never play a song as unusual as
Hide And Seek anyway, the song is placed in
a real powerful context without any intro-
duction or anything, and you get that
‘what the...”” moment, so immediately
after the programme people are going
online, going ‘what was that? Straight
away there’s more involvement with the
song, a more immediate emotional reac-
tion, and then a feeling that i’s something
exciting to seek out. I've been very lucky
to get that exposure.”

This direct connection to a US audi-
ence bypassed much of the soul-destroy-
ing slog of gigging and radio promo
appearances that grinds so many British

acts down as they try to “break” America,
and the 29 year-old Imogen (who's from
Essex) was able to concentrate on more
interesting projects like a song for a Narmia
‘moyvie soundtrack, and an entire sound-
track for “a slightly odd documentary film
about flamingos”.

This set-up is perfect for an artist
almost entirely self-sufficient. Starting in
her late teens, she had already released two
albums in collaboration with producers
and co-writers including Guy Sigsworth
(Madonna, Bjrk, Jem) with major labels
before going completely independent —
writing/producing everything and releas-
ing on her own label — and finally finding
both a clear identity and real success.

Even her live shows are completely solo; “I
actually do a bit of ‘introducing the band’
in my show to prove to the audience that
the way I'm operating my boxes and key-
boards really is live - I certainly don't want
to be one of those laptop artists who does-
't connect with the audience.” With stat-
ed ambitions of “ten years down the line
just being debt-free and hopefully having a
couple of albums and interesting sound-
tracks under my belt”, she perhaps repre-
sents a new breed of artists, freed by the
diversity of the internet and multi-channel
TV from the single-minded pursuit of
stardom encouraged by the monolithic
forces of big labels and Clear Channel-
owned radio stations, yet still able to reach
very sizeable audiences.

“The weird electronic acts I love have
done this networking thing for ages, but
now songwriters like me have caught on to
it. Which is 5o exciting.”

JOE MUGGS

eries that artfully packaged angst

THE ALBUM LEAF
Producers of a rarified and very
beautiful mix of shoe-gazing gui-
tar and delicate glitch-electronica,
TAL are the sort of band who
‘would normally never cross over
to “the beautiful people”, but the
inclusion of Eastern Glow - not
only on the show but on a tie-in
CD - has helped them break out
of the “nerd music” ghetto.

DEATH CAB FOR CUTIE
DCFC are the epitome of the
blog-driven slow-burn success,
and it's no surprise that they are
the favourite band of OC central
character, the impossibly hand-
some nerd Seth. No less than
seven of their fragile songs
have featured to date.

JEM
Cardiff songbird who's
had success in the US
thanks to hard graft

and alternative routes into public
consciousness such as donation-
funded radio station KCRW and
appearances on shows like The
oc.

ROCKERS HI-FI

Brummie dub-obsessed acid
house veterans on a drama about
gorgeous rich California teens?
That's the kind of weird wired
world we live in now. The reggae
trip-hop of their Going Under fea-
tured in the first series.

LCD
SOUNDSYSTEM
Anglo-American duo LCD (aka
superstar remixers DFA) are one
of the highest-profile of the
current indie/electro
crossover acts, and a couple
of inclusions in the OC
soundtrack have not
done that profile any
harm at all.

BOOM BIP/

NINA NASTASIA

A classic undefinable act who
could never get radio support but
reached millions of impression-
able young ears through 7he OC.
Boom Bip - experimental hip-hop
producer turned prog rocker -
created the haunting The Matter
(OF Our Discussion) with folk-
stress NN, and OC turned it into
the perfect backdrop to a sleazy
motel scene.

EFTERKLANG

Perhaps even odder than The
Album Leaf's inclusion is that of
Danish electronica-with-choirs act
Efterklang - but the gorgeous
Step Aside over a scene of
romantic disaster got the mes-
sageboards abuzz and sold even
their wonderfully weird records.

THE KILLERS
Perhaps the definitive OC appear-

ance, and a truly pivotal moment
in the band’s career - Brandon
Flowers’s glam-indie mob
appeared as themselves playing
at a party. Though their star was
already in the ascendant, this
sealed their position as the really,
really good-looking rock band dlu
Jour.

OF MONTREAL

Another band, like Rockers Hi-Fi,
who'd been pedalling an idiosyn-
cratic sound for years - in this
case irrepressible Kinks/Syd
Barrett-styled psychedelic pop -
before inclusion in the series

brought a whole new audience
for them. The joyful The Party’s
Crashing Us found its way on to
many a party mix CD.

GORILLAZ

Like Jem and The Killers, Gorillaz
were already en route to big US
sales when Kids With Guns
soundtracked - amazingly - a
shuffieboard game, but this inclu-
sion helped give them the teen
seal of approval and cemented
their success.
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